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FoODO B@e (Marketing Mix)
1. 8808 (Product)

2. @ (Price)

3. 8@/ eRe) ®»d® ( Place)

4. gLW»E@ (Promotion)

1. Product 2. Place
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Anything of value to the customer Location where the product or service
offered through a market exchange is available

3. Promotion

e

Communication about the product and
its value to customers

4. Price

The overall sacrifice a customer is
willing to make for the product or
service
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OO d®m® (Marketing Mix)

1. 880823 (Product)
2. @ (Price)
3. END@/ o) ®»O® ( Place)

4. gLW®»E (Promotion)

1. Product 2. Place
1 .
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Anything of value to the customer Location where the product or service
offered through a market exchange is available
3. Promotion

-

Communication about the product and
its value to customers

4. Price

The overall sacrifice a customer is
willing to make for the product or
service
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OO d®m® (Marketing Mix)

1. 888 (Product)
2. 8@ (Price)

3. END@/ o) ®d® ( Place)
4. gLW®»E (Promotion)

X = 2
Qs

’i’Ou owo‘ab

1. Product
A

-~

Anything of value to the customer
offered through a market exchange

2. Place

iy
-~ =y

Location where the product or service
is available

3. Promotion

-

Communication about the product and
its value to customers

The overall sacrifice a customer is
willing to make for the product or
service
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